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Consumers are Demanding the Same Personalized
Experience That They Receive From Other Industries,

Led by Tech and Retalil

~— Customer Experience

80%

of consumers are more likely
to do business with a bank
that offers a personalized
experience
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Digital Transformation —

70%

of consumers would prefer
their banking experience to be
similar to the likes of Netflix
and Amazon’

1. MX -The Ultimate Guide to 2021 Banking

~—— Customer-Centricity —

03%

larger client AUM on average
for advisor practices that
focus on client-centric
experiences



https://www.mx.com/assets/resources/ult-guides/ultimate-guide-to-2021-banking.pdf?mkt_tok=eyJpIjoiWmpObU5UWTRPV0l6WVRFNCIsInQiOiJ5eEZIb2ppTXh1a09BUXh3QzZwNVhKTGRWZWFzeTdCdk9RbHhHTnVwOWRLWEE2dGpISmtlZHZSME1ZS0JJdVBUZ2wwekFlM3pUSWQrOVpoM0xzQzFsS0x6d0U2TWlrTFlGTDdDSExGdVpGb2NlRG5kTElLdjhIME1OTW9oa3ZsbiJ9

When it Comes to Banking,
Customers Take it Personal

Data-driven personalization builds stronger customer
lifetime value across the enterprise.

Banking personalization today is focused on
[/ Personalized digital experience

1 ESG portfolio construction

[1 Next best action and product suitability

[] Upsell and cross-sell

Over 85%

of financial institutions cite having a
personalization strategy as a priority.’

1. The Financial Brand



https://thefinancialbrand.com/news/personalization/the-personalization-paradox-can-banks-delight-customers-without-creeping-them-out-178138

Technology Challenges Impact

To adopt a customer 360 approach, banks must resolve technology and data challenges stemming from silos
across applications and data sources. Key issues include:
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Customer 360 Core Independence
Fragmented Customer Data Vendor Lock-In
Siloed insights impede personalization. Legacy systems hinder flexibility and
innovation.
Incomplete Profiles
Missed life changes reduce relevance. Integration Challenges
Costly, fragile setups delay progress.
Inconsistent Cross-Channel Experiences
Disconnected interactions harm Delayed Time-to-Market
engagement. Backend constraints slow product
launches.
Missed Revenue Signals
Limited action on cross-sell and upsell Limited Data Access
opportunities. Real-time insights blocked for decisions
and compliance.
\_ /.

Operational Efficiency

Manual Processes
Resource-heavy tasks like reporting and
reconciliation.

Data Quality Issues
Errors and duplication risk compliance
and operations.

Staff Constraints
Experts bogged down by routine tasks.

Isolated Analytics
Lack of shared insights and KPIs across
teams.




From Data Collection
to Action: Building an

Account Holder 360 View
with Modern Automation

Move beyond data collection to achieve an Account
Holder 360 view with modern automation. Secure
data pipelines and cloud-native platforms unify and
operationalize enterprise data, enabling real-time

insights, smarter engagement, and faster value delivery.

An architecture built with Qlik and Snowflake
enables real-time data, automation, and scalable
elastic cloud performance, helping banks and credit
unions understand account holders, act faster, and

innovate confidently.
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Key Benefits
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Accelerated Time-to-Value: Instantly feed Snowflake with
real-time data.

Application-ready Data: Deliver trusted, governed data
ready for immediate use.

Boosted Productivity: Automate data engineering tasks to
focus on strategic initiatives.

Trusted Data: Ensure accuracy and transparency with end-
to-end lineage, ACID-compliant transactions, and code-free
transformations.

Enterprise Security: Ensure regulatory compliance with
robust access controls and encryption.

Cloud Agility: Flexibly deploy across clouds and integrate
diverse data sources.

Seamless Future-proof Integration: Connect and deliver
data effortlessly to analytics tools.



Customer 360

Assess product suitability and personalized investment planning with customer 360 analytics and Al.

DATA &DATA SOURCES CAPABILITIES CUSTOMER OUTCOMES

CRMs

Transaction Systems

Back Office Clearing

Banking Channels

Financial Planning
Tools

Third-party Data
Providers

INTERNAL

Account Data
Portfolio Data
Orders & Execution

Web & Call Center
Engagement Data

EXTERNAL

Market Data
Demographic Data
Consumer Data

Geolocation Data
Other Alt Data

Qlik
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Use Cases — Account Holder 360

Unify and enrich customer data across systems to provide a holistic,
real-time view of each account holder.

Personalized Marketing Next-Best-Action Recommendations
Target offers based on life stage, Drive engagement via insights from
behaviors, and financial needs. contextual signals.

Churn Prevention Financial Wellness Tools

Detect at-risk customers and deploy Provide personalized budgeting,
personalized retention strategies. savings, and investment advice.
Enhanced Service Fraud Detection & Risk Assessment
Equip staff with a full view of account Leverage unified data to detect

holder history and preferences. anomalies and assess creditworthiness.




Use Cases — Core and Operating System Independence

Decouple data and analytics capabilities from rigid legacy cores and siloed operating systems to
enable agility and innovation.
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Core Transformation Real-time Data Sharing Regulatory Agility
Migrate or integrate fintech Securely share data for fintech Adapt quickly to CRA, CECL, and
services seamlessly without integrations and co-branded ESG compliance changes without
disrupting operations. products. core system dependencies.
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Composable Experiences Rapid Product Launches Innovation Sandboxes
Combine services across Deploy new financial products Test new models and integrations
systems into smooth, unified via modern APls, beyond core using live data replicas safely.
experiences. limitations.
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Use Cases — Operational Efficiency

Streamline data operations, reduce costs, and automate routine processes
to improve margins and free up staff for strategic work.

Automated Processes

Streamline reconciliation and reporting

for accuracy and audit-readiness.

Branch Optimization

Leverage data to improve staffing,
hours, and physical footprint.
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Employee Productivity

Enable self-service dashboards
to reduce IT dependencies.
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Predictive Maintenance

Anticipate failures and optimize
ATM servicing with loT data.

Profitability Insights

Analyze cost-to-serve across
segments, channels, and services.

Faster Loan Decisions

Use integrated data to speed
up origination and enhance
borrower experience.




Qlik, Showflake, and Passerelle Customer Success

@ ll In the Data Rocket architecture — Qlik Talend Cloud® and Snowflake — we can show the
Can’]d,en complete lineage of where the data came from and why it’s the right source. We can show
NATIONAL BANK all the calculations — what is produced, when it was changed, and who changed it. Data
Camden National Bank Rocket helped streamline reporting and make it much more efficient. Otherwise, we’d need

a team of people to do it.”

l‘ Our data estate is only growing, and our ability to use it and leverage it will be essential to

RENASANT remain competitive with larger banks and similar-sized competitors. It will not be enough
to simply keep doing what we have been doing. We need to be continually innovating —
Renasant Bank and our architecture, built on Qlik Talend Cloud and Snowflake, provides the right tools

and technologies at our fingertips.”

@4 The value that Qlik Talend Cloud and Snowflake bring for us is having one centralized,
a METRO trusted source for information and then strategically bringing applications to connect to

CREDIT UNION where it sits, versus continuing the process of pulling data out, massaging it, and sending
Metro Credit Union it off to third parties.”
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Accelerate Data-Driven Initiatives and Get More ROI, Faster
with Qlik for Showflake

Qlik provides the only real-time, end-to-end, enterprise-class data ingestion and pipeline automation solution for
the Snowflake platform, enabling you to accelerate your data-driven initiatives and get more ROI, faster.
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Universal, real-time data ingestion
direct to Snowflake Delta

Qlik automates the entire data
pipeline by streaming real-time
data, at scale, from virtually

any source — databases, data
warehouses, enterprise systems,
and more — directly into the
Snowflake platform, without
intervening layers.

Ready to see how Qlik Talend Data Integration

with Snowflake can benefit your organization?

Analytics-ready data delivery

Qlik automatically generates Spark
SQL transformations, without
manual coding, to deliver analytics-
and application-ready data in
Snowflake.

Test-drive Qlik for Showflake —

Trusted, enterprise-grade data

Qlik builds a secure, fully governed,
self-service catalog for all data —
not just in Snowflake, but across the
enterprise — giving banks and credit
union leaders an easily accessible
data marketplace to find, understand,
and use data.

Request a demo —

Learn more —


https://pages.qlik.com/SnowflakeOneLab.html
https://pages.qlik.com/SnowflakeDemo.html
https://www.qlik.com/us/products/technology/snowflake
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About Qlik

Qlik transforms complex data landscapes into actionable insights, driving
strategic business outcomes. Serving over 40,000 global customers, our
portfolio provides advanced, enterprise-grade Al/ML and data management.
We excel in data integration and governance, offering comprehensive solutions
that work with diverse data sources. Intuitive and real-time analytics from Qlik
uncover hidden patterns, empowering teams to address complex challenges
and seize new opportunities. Our Al/ML tools, both practical and scalable,

lead to better decisions, faster. As strategic partners, our platform-agnostic
technology and expertise make our customers more competitive.

glik.com
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About Passerelle

We deliver purpose-driven data integration solutions to help banks and credit
unions unlock the full value of their data. With Passerelle, banks and credit
unions of any size can optimize complex data environments, accelerate

cloud transformation, and harness actionable insights that drive growth and
efficiency, while remaining secure and compliant. In addition to engineering,
project management, and system integration services, Passerelle is the
creator of Data Rocket®, an end-to-end acceleration architecture built on Qlik
and Snowflake. Data Rocket helps banks and credit unions build a scalable,
modern data infrastructure that delivers critical data insights and activation -
securely, accessibly, and at the speed of business.

passerelledata.com
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